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The role of generous return policies
Introduction
	Product return happens when customers take back previously purchased goods to the retailer and receive a refund in return. Return can be in form of original payment or a different form of payment. Every retailer has return policies such as the customer having a receipt as a proof of purchase, time passed after the purchase and goods being in good conditions. Customers return goods with various reasons. Sometimes they change their minds after purchase which might be as a result of the poor quality in the goods. In rare circumstances, purchase of wrong product occurs making it necessary for return. Retailers make product recalls sometimes. Return policies are therefore rules established for management of the process involved in returning the goods. Generous return policies give customers high chances of returning goods to the retailers which is advantageous to them and also the retailers (Hsiao, & Chen, 2012). This paper gives the role of generous return policies in creating customer loyalty in the retail industry.      
How generous return policies creates customer loyalty 
	Generous return policies create high level of trust amongst the customers. Trust is very important due to uncertainties that pertain purchases processes. Take for instance a customer who is purchasing cloths that they haven’t tried, it becomes better and comfortable when they know in case of anything they are still able to return the goods purchased.  Furthermore, some goods have barriers which make it hard for clients to test them, generous return policies makes shoppers of such goods confident that incase of anything they can feel free to return the goods. The trust developed is key in making customers confidence in the retailer to go higher which then makes them able to trust in the polices that have been put in place as well as the goods. Generous return policies therefore ensure that the retailer consistently delivers on his or her promise which makes the customer loyal to the products being offered. Customers always return to purchase goods whenever confidence has been developed which is possible with such policies being put in place. Furthermore, confidence promotes impulsive buying since the client is sure that in case the goods obtained do not fit their needs they still have a chance to return them without following a laborious process (Pei et al, 2014). 
	Generous return policies creates customer loyalty through a widened marketing insight which is gained by the retailer. By allowing the customers to have freedom in returning the goods, the retailer is able to understand their needs which makes it easier to satisfy them. This creates loyalty since customers will always stick to someone who is able to fully meet their needs at all times. The information obtained as reasons for the return of goods can be used by the supplier in making necessary adjustments that ensure the products offered to the clients meet their specific needs. Loyalty is created making customers to always associate and purchase from the retail business. Therefore product development is enhanced through the information obtained. Issues such as sizing or coloring issues can be addressed making customer loyalty on such products assured. Furthermore, further communications can be made to the customers which makes them loyal. The data obtained is therefore necessary to the business manufactures who work with some knowledge on the customers’ needs (Pei et al, 2014).
	Generous return policies are a show of gratitude. We live in a world where people want to feel appreciated in everything they do. Gratitude through the policies formed makes the customers remain with the retailer even when the business begins to face some challenges. The gratitude accumulated over time makes customers stick to the product even as the quality begins to go down as a result of various forces in the market. Such policies therefore makes clients feel like they have to stick to the retailer as a return of the favor which therefore creates loyalty. This is therefore a strategy that can act to replace the various after sale services that are usually options for creating customer loyalty. The customer can return even defective goods and still feel they will be listened to which makes them feel the retail business is grateful. Thus generous return policies are a show that the retailer is grateful which makes customers loyal (Xu et al, 2015).  
Conclusion
	In conclusion, it is indeed true that generous return policies are key in creating customer’s loyalty in a number of ways. This is done through the trust developed which make clients stick to the retailer. The retail industry is able to obtain information n through such returns. The information is key in product development which is necessary in meeting the needs of the customers. Constant improvement later on meets all the needs of the customers making them loyal. Furthermore, as a show of gratitude, the policies make the customers to stick to the retail industry even when times of challenges come. This is done as a show of returning the favor once given.
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